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WHO IS THIS GUY?

@TylerBishop
Tyler is an award-winning marketer, Founder of Pubtelligence at Google, and CMO of Ezoic. He’s a 

veteran of the technology and start-up world, a digital marketing expert for start-up competitions, 
hosts The Publisher Lab podcast, and is a sought after influencer in the online publishing space. 

Tyler is also a Brazilian Jiu Jitsu black belt and C-level magician. 

#Pubtelligence



● Digital publishing strategies from 
leading experts

● Insights and discussions from 
the real-world

● Opportunities to interact and ask 
questions

● Built-in mechanisms to share and 
exchange information



● @ezoic and @ezoicplatfom

● All sessions are virtual and 
recorded

● Polls, new data, and Q&A

● Resources and community for 
everyone to continue learning

Decks & Recordings 
Will Be 

Sent To You

#PUBTELLIGENCE



THIS WEEK’S VIRTUAL AGENDA

Morning

#Pubtelligence

PUBTELLIGENCE.EZOIC.COM

https://pubtelligence.ezoic.com/
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● Polls (one now!)

● Q&A after several sessions

● Communities to continue chats
○ Facebook (open to all attendees)
○ Ezoic User Community

● Subscribe to newsletter for exclusive 
opportunities and future events

Interactive & 
Collaborative

https://www.facebook.com/contentcreatorssandbox/
https://community.ezoic.com/c/pubtelligence-attendees/17
https://share.hsforms.com/1Ihe1tSi8S_SGSMVClo1hVQ3qrmd


MAKING TODAY POSSIBLE...



TRENDS IN CREATING 
EVERGREEN WEBSITES

tyler bishop



WTF IS EVERGREEN CONTENT?



WTF IS EVERGREEN CONTENT?



EVERGREEN TRAFFIC COME FROM...



EVERGREEN TRAFFIC COME FROM...



WE’VE BEEN CALLING THIS “ORGANIC”



THE COMMONLY USED FORMULA FOR AN EVERGREEN SITE

CREATE A 
WEBSITE

LEARN BASIC 
SEO & CREATE 

CONTENT

PATIENTLY 
WAIT ON 
ORGANIC 
TRAFFIC

EARN MONEY 
W/ ADS, 

AFFILIATES, OR 
SUBSCRIBERS

RE-INVEST IN 
SIMILAR 

CONTENT





Previously Evergreen… ish



2020 EXPOSED HOW EVERGREEN CONTENT IS SHIFTING



“THE ORGANIC RESULTS”
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LET’S BACK UP… THIS IS NOT THE 2020 WE EXPECTED...



NOT THE 2020 WE EXPECTED...





WHERE DOES THAT LEAVE PUBLISHERS NOW...



GOING ALL THE WAY BACK TO MARCH...

March 11 
vs 
March 18
-
Ezoic sites with 
biggest changes 
in weekly 
pageviews 



STOMPING ON THE BRAKES





AFFILIATE AND AD REVENUE TAKE A GUT PUNCH

SOURCE EZOIC AD REVENUE INDEX — ADREVENUEINDEX.EZOIC.COM

https://adrevenueindex.ezoic.com/


APRIL AD RATES PAINT US A PICTURE 



SUPPLY AND DEMAND IN ACTION



THE RISE OF OF DIGITAL LIFE IS HERE TO STAY



E-COMMERCE CRAMS YEARS OF GROWTH INTO 1 MONTH
INCREASE OF ONLINE PURCHASE, IN-STORE PICK-UP



CHANGES IN SEARCH TOPIC CATEGORIES



EVERGREEN SITES DYING ON THE VINE

WEBSITE ABOUT TRAVEL, FOOD, HISTORY

WEBSITE ABOUT THEATER & EVENTS WEBSITE ABOUT RETAIL SALES AND COUPONING



MAY BRINGS LITTLE RELIEF



UNPRECEDENTED GLOBAL ECONOMIC CHANGE



UNPRECEDENTED GLOBAL ECONOMIC CHANGE



UNPRECEDENTED GLOBAL ECONOMIC CHANGE



RELUCTANTLY OPTIMISTIC IN JUNE



THE ACCELERATION OF A DIGITAL ECONOMY



UNPRECEDENTED GLOBAL ECONOMIC CHANGE



BACK TO NORMAL… MAYBE BETTER, RIGHT?



adrevenueindex.ezoic.com



DIGITAL MEDIA’S WEAK WERE POINTS EXPOSED



GOOGLE ORGANIC SEARCH IMPRESSIONS



BEHAVIOR AND PLATFORMS ADAPT



BEHAVIOR AND PLATFORMS ADAPT



IMPRESSIONS CONTROLLED WITH CAUTIOUS CHANGES
NOWTHEN



IS EVERGREEN CONTENT FOREVER CHANGED?



SO...WHAT IS ORGANIC TRAFFIC NOW?



WWW.EZOIC.COM



WWW.EZOIC.COM

“Don't mistake reach for audience”



WWW.EZOIC.COM

audience

People that 
seek out your 
site’s content

People that 
are looking for 
the content 
on your site



WWW.EZOIC.COM

audience

People that 
seek out your 
site’s content

People that 
are looking for 
the content 
on your site

Build a brand… Be where they search



WWW.EZOIC.COM

Start by using data...
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Start by using data... +



WWW.EZOIC.COM

Start by using data...



WWW.EZOIC.COM

Adapt to audience and platform behavior



WWW.EZOIC.COM

Adapt to audience and platform behavior



WWW.EZOIC.COM

Intelligently approach video

1. Host the video on your site or URL

2. Create a video title (like a title tag)

3. Add meta description markup

4. Use available Google video schema 

https://developers.google.com/search/docs/data-types/video


WWW.EZOIC.COM

Not just for those with lots of skills/resources



WWW.EZOIC.COM

Think like a social media publisher...



WWW.EZOIC.COM

Optimizing for Google Discover

See their session 
later this week ;)

1. Use more unique images and video
a. Featured images need to be at least 1200 px wide and 

enabled with the max-image-preview:large setting

2. Use structured data (schema markup)

3. Write topical and evergreen articles on similar topics

4. Have content visited from sources besides search
a. Send out a newsletter
b. Share on social media
c. Share in forums, communities, or groups



WWW.EZOIC.COM

Test and measure
A

B



WWW.EZOIC.COM

Will things just go back to normal?



© Copyright Ezoic 2020WWW.EZOIC.COM

What Ezoic is doing...



WWW.EZOIC.COM

Making the data 
the drives grow 
easy to get



WWW.EZOIC.COM

Making the data 
the drives grow 
easy to get



WWW.EZOIC.COM

Squeezing 
every bit of 
value of the 
supply and 
the demand



WWW.EZOIC.COM

Ezoic Ad 
Tester using 
Machine 
Learning to 
Adapt In 
Real-Time
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Ezoic Ad 
Tester using 
Machine 
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Real-Time



WWW.EZOIC.COM

COMING 
SOON…
(In Beta)
Video 
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WWW.EZOIC.COM

COMING 
SOON…
(In Beta)
SEO Title 
Tag Tester



● Q&A about Ezoic
○ Customers
○ Non-customers

● Communities to continue chats
○ Facebook (open to all attendees)
○ Ezoic User Community

● Subscribe to newsletter for exclusive 
opportunities and future events

● Follow @tylerbishop and @ezoic on 
Twitter for chance to join future live  
Q&A about this presentation

TAKE ACTION!

https://www.facebook.com/contentcreatorssandbox/
https://community.ezoic.com/c/pubtelligence-attendees/17
https://share.hsforms.com/1Ihe1tSi8S_SGSMVClo1hVQ3qrmd
https://twitter.com/TylerBishop?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://twitter.com/ezoic


PUBLISHER 
STIMULUS 
WINNER
Winner is...



WAIT...
tylerbishop@ezoic.com



pubtelligence.ezoic.com
● Recordings and deck will be sent out soon with a link to all resources
● Don’t miss our next pres. at 10am (and the rest all this week)



EZOIC QUESTIONS
Not a current Ezoic customer? Stay on for Q&A with me & other experts

Current Ezoic customer? Join veteran, Jan Creidenberg, in new Google 
Meet listed in the group chat right now


