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#Pubtelligence

WHO IS THIS GUY?

Tyler is an award-winning marketer, Founder of Pubtelligence at Google, and CMO of Ezoic. He's a
veteran of the technology and start-up world, a digital marketing expert for start-up competitions,

hosts The Publisher Lab podcast, and is a sought after influencer in the online publishing space.
Tyler is also a Brazilian Jiu Jitsu black belt and C-level magician.



Digital publishing strategies from
leading experts

Insights and discussions from
the real-world

Opportunities to interact and ask
qguestions

Built-in mechanisms to share and
exchange information

Google

SEARCH
ENGINE

b
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NICHE SITE PROJECT
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#PUBTELLIGENCE

and

Decks & Recordings
All sessions are WIII Be

Sent To You

Polls, new data,

for
everyone to continue learning




#Pubtelligence

THIS WEEK'S VIRTUAL AGENDA

MONETIZATION SESSIONS
TUESDAY - JULY 28 PUBTELLIGENCE.EZOIC.COM

9:00 AM (PT) TRENDS IN BUILDING EVERGREEN WEBSITES

By Tyler Bishop, Ezoic

The event kicks off with a look into the impact of platforms, organic traffic, and what types of
sites will likely benefit in the next 5 years.

REGISTER

UNDERSTANDING GOOGLE PUBLISHING POLICIES FOR MONETIZATION

By Meg Blanc & Marissa Signer, Ezoic

Learn how to avoid Google Publisher policy violations which may inhibit monetization.

REGISTER

4:00 PM (PT) GROWING YOUR BUSINESS WITH ADDITIONAL WEBSITE ACQUISITIONS

By Dom Wells, Onfolio

Learn everything you need to know about buying websites, what tools are needed, and more.

REGISTER



https://pubtelligence.ezoic.com/

#Pubtelligence

THIS WEEK'S VIRTUAL AGENDA

SEO SESSIONS
WEDNESDAY - JULY 29 PUBTELLIGENCE.EZOIC.COM

* © s00am P SEO: FACTS, FICTION, AND THE FUTURE
“ ". By Barry Schwartz, Search Engine Roundtable
e o
. .’ PSRN * Learn how to apply true SEO advice in 2020 and beyond.
*
L N4 PN 4
* *
*
R
*70%
 J
% © 1000am e Q&A: LIVE ANSWERS TO YOUR SEO QUESTIONS
* By EXPERT SEO PANEL
* * 4
. .0’ “0
’0 * “. * Get live answers from experts on all of your SEO questions. Early submission of questions is
* ’. 0‘ * recommended. Submit questions here.
o’ :" o's*
KB R & |
*
* 0% %o *
* ’.’ ""‘ * Y
. "0 * * ’0
*e L R M\ g
*
%Y :. 0: ‘:0“"0 © zoopmen THE KEYWORD GOLDEN RATIO: A DATA-DRIVEN WAY TO FIND KEYWORDS THAT
$.907e% 0% RANK FAST
* &% 0% 0 *
. “.’ ‘.‘ * " By Doug Cunnington, Niche Site Project
$,9%0, 0% %% MR ‘."o
* " *e 0‘.‘ “‘ ’.’ Doug will dive into actionable ways to discover underserved keywords. He'll discuss theory,
‘. ® . “ * “ 0: 1 show real-life examples, and cover common questions and mistakes.
> & “o"O 0‘:' LR : \
s ’:’. 4 ”“: s82e8%,  ResER 4
\
" "0“ ® *e% 0 P
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#Pubtelligence

THIS WEEK'S VIRTUAL AGENDA

CONTENT SESSIONS
THURSDAY - JULY 30 PUBTELLIGENCE.EZOIC.COM

O %:00am(PT) FIRESIDE CHAT: STARTING A YOUTUBE CHANNEL

Featuring Emilia Gardner & Leon Angus

Get insights from two different publishers on their experiences with starting a Youtube
channel.

REGISTER

O 1000 AMPT) STRATEGIES FOR GROWING A WEBSITE DURING A PANDEMIC

By ChromeUnboxed.com

Get real-life examples of growth strategies used by publishers in the past few months.

REGISTER

3:00 PM (PT) STRUCTURING CONTENT FOR INCREASED ENGAGEMENT

By Whitney Wright, Ezoic

Learn how to structure content to better engage readers and improve SEO. Discover how to
target the right keywords, use bulleted lists, H2 tags, and more for better engagement.

REGISTER



https://pubtelligence.ezoic.com/

Interactive & [ jnd Cortited

Content Creators Pa r t ner

Sandbox

Collaborative

@ ezolc
Polls (One nOW!) &Events & Meet-Ups

A place to discuss upcoming events and coordinate publishers
meet-ups or Hangouts

&Ezo|

Q&A after several sessions Lo [l it iy

Designed as an exclusive area for those that attended

&Buy Pubtelligence sponsored events and would like to continue
This is 4 discussions and conversions on topics related to event and

buying ¢

expert subject matter.

aWek

Communities to continue chats
o Facebook (open to all attendees) . pmeeneua S M L

for exclusive
opportunities and future events



https://www.facebook.com/contentcreatorssandbox/
https://community.ezoic.com/c/pubtelligence-attendees/17
https://share.hsforms.com/1Ihe1tSi8S_SGSMVClo1hVQ3qrmd

MAKING TODAY POSSIBLE...

Google | Certified
z I Publishing
Partner
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TRENDS IN CREATING
EVERGREEN WEBSITES

tyler bishop
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WTF IS EVERGREEN CONTENT?



WTF IS EVERGREEN CONTENT?

People also ask

What does evergreen content mean?

All content online is sustainable; the articles and blog posts don't ever disappear.” When
we talk about a piece of content being “evergreen,” we mean that evergreen content is
content that continues to be relevant long past its publication, so traffic grows over
time.| 0ct 16,2012

www.wordstream.com » blog > 2012/10/16 » quide-to-ev...



EVERGREEN TRAFFIC COME FROM...



EVERGREEN TRAFFIC COME FROM...

Google Search I'm Feeling Lucky



WE'VE BEEN CALLING THIS "ORGANIC”

Acquisition
Source / Medium
Users ¥
) Analytics
9,834

¢ Total: 30,25
1. google / organic 9,652 (97.97%)
2. bing / organic 125 (1.27
3. duckduckgo / organic 29 (0.29%)

4. vyahoo / organic 21 (0.21%)



THE COMMONLY USED FORMULA FOR AN EVERGREEN SITE

PATIENTLY
WAIT ON
ORGANIC

TRAFFIC

RE-INVEST IN
SIMILAR
CONTENT

CREATEA
WEBSITE

\

" EARN MONEY '
LEARN BASIC W/ ADS
SEO & CREATE AFFILIATES, OR
CONTENT SUBSCRIBERS
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GOOgle What is a coronavirus X  Q

Q Al E News [ Videos [&) Images [f] Books : More Settings  Tools

Previously Evergreen... ish
What is the coronavirus

Coronaviruses are a large family of viruses that are known to cause illness ranging from the
common cold to more severe diseases such as Middle East Respiratory Syndrome (MERS) and
Severe Acute Respiratory Syndrome (SARS).

www.emro.who.int > health-topics » corona-virus » questi...

Questions and answers | COVID-19 | Health topics

Search for: What are the types of coronavirus?



2020 EXPOSED HOW EVERGREEN CONTENT IS SHIFTING

/\ COVID-19 alert

Coronavirus disease

OVERVIEW STATISTICS HEALTH INFO TESTING COP

Top stories =

The Washinaton Post Fox NEws
Live updates: Trump says NJ gym owners wh
more states should be Gov. Murphy’s coro
reopening as coronavirus shutdown orders al
cases and deaths surge for contempt

32 mins ago 3 hours ago




“THE ORGANIC RESULTS”

Take a self-assessment >
OVERVIEW STATISTICS HEALTH INFO TESTING COP Be kind to your mind
/A Health information From cdc.gov
Local news SRR (rovention) ( Treatments Mental health problems are common. Here are ways to

cope with stress and promote wellbeing.

COVID-19 affects different people in different ways.
Infected people have had a wide range of symptoms
reported - from mild symptoms to severe illness.

« Pause. Breathe. Notice how you feel. v

Symptoms may appear 2-14 days after exposure to the
virus. People with these symptoms may have COVID-19:

hill 2
Zvuegrhm ” S]\ Take breaks from upsetting content v

Shortness of breath or difficulty breathing

Fatigue

Muscle or body aches

Headache T Take care of your body v
New loss of taste or smell

Sore throat

Congestion or runny nose

Nausea or vomiting

Look At San Diego County Coronavirus: San D Diarrhea @ Reach out and stay connected v
COVID DeathS By le Code County reports 283 Look for emergency warning signs for COVID-19. If

someone is showing any of these signs, seek emergency

Revea|S CaSGS, 3 new Outbr‘ medical care immediately: )

Trouble breathing R Seek help if overwhelmed or unsafe v
Persistent pain or pressure in the chest

New confusion

@ «pss @ rox5San Diego

Inability to wake or stay awake . . . :
Bluish lips or face For informational purposes only. Consult your local medical authority

for advice.

9 hours ago 21 hours ago

@ Learn more on cdc.gov



“THE ORGANIC RESULTS”

OVERVIEW  STATISTICS HEALTHINFO  TESTING COP . )
/A Local and health authorities on Twitter

Local news

Twitter » SanDi¢
SanDiegoCi

Twitter » SanDiegoCounty
SanDiegoCounty

L}

We're live at the County

= , Operations Center with S
@ Kpas B FOX5San Diego another update on the We will be ”_Ve at appr
Look At San Diego County Coronavirus: San D coronavirus. For updates, 2460 pmi. With BnotiTe
COVID Deaths By Zip Code County reports 283 visit coronavirus-sd.com or SereMiaviruS Update/r
Reveals ... cases, 3 new outbr text COSD COVID19 to 468- and Public Health offy

311.

www.pscp.tv/w/ce3tFz...
9 hours ago 21 hours ago




“THE ORGANIC RESULTS”

Q @ coronavirus

OVERVIEW STATISTICS HEALTH INFO TESTING COP

A In depth info

How it spreads k4
Incubation period w
Who is most at risk hd
Vaccine status hd

For informational purposes only. Consult your local medical authority
for health advice.

Statistics

A Daily change in California

New cases Deaths 30 days All

Top results

https://www.cdc.gov » coronavirus

Coronavirus Disease 2019 (COVID-19) | CDC
Coronavirus (COVID-19) Home Page.

Cases inthe US Frequently Asked Questions  Symptor

Today - Global COVID-19 v




"THE ORGANIC RESULTS’

A Daily life during COVID-19

POPSUGAR.

Feeling Stressed? Read
These 5 Self-Care Tips
From the Front Line by a

Doctor Testing For COVID-...

2 weeks ago

Patient Power

Helping Children Deal '
Coronavirus Fears; Tip
From a Child Therapist

3 weeks ago




LET'S BACK

(SATIRCALDAY LKEIN
i S0FORYOL?

United States

® coronavirus

¢ Search term

= United States

Interest over time

1/1/20-6/30/20 ~

UP... THIS IS NOT THE 2020 WE EXPECTED...

The Online Ad Revenue Index

The chart below shows relative online ad rates by day with an index of 100 being the highest date in recorded history.
You can use the controls at the bottom of the index chart to change the viewable date range.

Market Summary > Dow Jones Industrial Average
INDEXDJX: .DJI

26,541.80 +71.91 (0.27%) +

27,2:33 PM EDT - Disclaimer

1day 5 days Tmonth 6 months YTD 1year 5years Max
30,000 26,840.40 Tue, Jul 21
20,000

0
M; May 2020 jul 2020

Open Low 26,426.92
High

|«
A



NOT THE 2020 WE EXPECTED...

@M @ Weekday vehicle P Daily traffic volumes Traffic speeds
miles traveled (VMT) at a variety of high during peak
periods averaged
30 mph higher

on local freeways trafflc spots dropped
decreased by 44% an average of 41%

San Diego County Unemployment Rate

25.0%
25% O st - L

zom 21.2%
20% 18.0% 19‘%177%
- 14.6% 15.9%
10% 9.9%
5% 3.4% 3.3% 3.6% 45%
~ HEEE
Ny

FLELL PP PSP LSS

e"e’”e e

Unemployment Rate

W




é,: cLOUDFLARE  Change in Internet traffic seen by Cloudflare

1.6x
— USA ~ Canada = Australia = Brazil — India
1.4x
1.2x
1x
0.8x Moving average, trailing 7 days

2, 2 D D D D D D D D D, D, D, D, D, D, D s s D D o D D D, 2
% %, %, @, % %) % %) %) % %) % % %, 2 % % % %, ) % % % % %, % % %
aoz0;070,-0;0;01Ozoeoe0@%%%%0009000@0@000@000 G % %

IS d R %
v R o v % o K B0 Yy s Vo R % G Ty Ve R W W @ O 7y




WHERE DOES THAT LEAVE PUBLISHERS NOW...




GOING ALL THE WAY BACK TO MARCH..
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4
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March 11
VS
March 18

-238.7k

Ezoic sites with

biggest changes
in weekly
pageviews

-~

L

I!'

-~
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STOMPING ON THE BRAKES

Global, Marketing budgets in 2020 WARC

Value above 50 indicates growth, value below 50 indicates decline DT
® January = February March = April

Growth
65
60

55

50
45
40 42,6 42.2
35
30
28.9
25.8

25

25.1

20 Decline

20.3

15
Digital (ex. mobile) Mobile ™V Radio OOH Press

Note Basea o

SOURCE: WARC Data, Global Marketing Index

King Tor brand owne



amazon
)
associates

Here are some of the most important updates we made to the Amazon Associates Program Operating Agreement
Policies on April 21, 2020:

e We have changed the following Standard Program Fee Rates:

Product Category Changed Fixed Standard
Program Fee Rates
Furniture, Home, Home Improvement, Lawn & Garden, Pets Products, Pant 3.00%
: H * was 8%

Headphones, Beauty, Musical Instruments, Business & Industrial Supplies 3.00% was 6%

Outdoors, Tools 3.00% was 5 5%
L]

Grocery 1.00% was 5%

Sports 3.00% was 4 5%
-

Baby Products 3.00% was 4 5%

Health & Personal Care 1.00% was 4 5%
-

I/Amazon Fresh 1.00% was 3%




AFFILIATE AND AD REVENUE TAKE A GUT PUNCH

w 2016 == 2017 2018 == 2019 == 2020

80

60
el

i
40 "‘\M X/ “’

N o 4 Al o W D WO T 2N 2P 00 Rt A B WD D 0 B a3 N0 12 00 0 08 00 R 0 o B
SOURCE EZOIC AD REVENUE INDEX — ADREVENUEINDEX.EZOIC.COM



https://adrevenueindex.ezoic.com/

APRIL AD RATES PAINT US A PICTURE

April 2019 vs April 2020 Ad Rates by Day (Index)

B 2019 W 2020
80

ARV S e

AR R D0 AR PP PP PR R P S
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SUPPLY AND DEMAND IN ACTION

Daily Impressions & CPM
US, Open, Display Only

$1.40

$1.30

$1.20

$1.10

$1.00

$0.90




THE RISE OF OF DIGITAL LIFE IS HERE TO STAY

Social Networks: Average Time Spent by US Adult
Social Network Users, 2015-2022

minutes per day, Nov 2019 vs. April 2020

82

2015 2016 2017 2018 2019 2020 2021 2022
B Nov 2019 forecast M April 2020 forecast

Source: eMarketer, May 2020




E-COMMERCE CRAMS YEARS OF GROWTH INTO 1 MONTH

INCREASE OF ONLINE PURCHASE, IN-STORE PICK-UP




CHANGES IN SEARCH TOPIC CATEGORIES

= i)
/«.,“
-




EVERGREEN SITES DYING ON THE VINE

WEBSITE ABOUT THEATER & EVENTS

(& Revenue (history)

6k

Ok
Jul'i7 Jan'18 Jul'1s Jan'19

WEBSITE ABOUT TRAVEL, FOOD, HISTORY

[@] Revenue (history)

1000

750

500

250

Jul'17

(2] Revenue (history)

1500

1000

[

May'18 Sep'18

- § RPMV (history)

WEBSITE ABOUT RETAIL SALES AND COUPONING




MAY BRINGS LITTLE RELIEF

May 2019 vs May 2020 Ad Rates by Day (Index)

W 2019 | 2020




UNPRECEDENTED GLOBAL ECONOMIC CHANGE

AD SPEND CHANGE BY ADVERTISER CATEGORY"

Month-over-Month: June 2 - June 8 vs. June 30 - July 6

TRAVEL

SPORTS

FOOD & DRINK

NEWS

CAREERS

SOCIETY

REAL ESTATE

STYLE& FASHION
EDUCATION

HOME & GARDEN
AUTOMOTIVE
HOBBIES & INTERESTS
BUSINESS

PERSONAL FINANCE
FAMILY & PARENTING
ARTS & ENTERTAINMENT
TECHNOLOGY & COMPUTING
LAW, GOVERNMENT & POLITICS
SHOPPING

HEALTH & FITNESS

PETS

B PubMatic

Ililmmum




UNPRECEDENTED GLOBAL ECONOMIC CHANGE

AD SPEND CHANGE BY ADVERTISER CATEGORY - DECREASES

PETS HEALTH & FITNESS™ 1 SHOPPING™




UNPRECEDENTED GLOBAL ECONOMIC CHANGE

AD SPEND CHANGE BY ADVERTISER CATEGORY - INCREASES

Traver [F 1) SPORTS {com FOOD & DRINK | A




RELUGTANTLY OPTIMISTIC IN JUNE

June 2019 vs June 2020 Ad Rates by Day (Index)

W 2019 W 2020
100

N o o o A O R B > B e A DO N N a
FEECLEPE PRI IPEIPS



THE ACCELERATION OF A DIGITAL ECONOMY

U.S. Ecommerce Penetration (% of Retail Sales)
50.0%

40.0%
30.0%
20.0%

10.0%

0.0%

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 Apr
2020

Source: Bank of America, U.S. Department of Commerce, ShawSpring Research



UNPRECEDENTED GLOBAL ECONOMIC CHANGE

Digital Ad Spending Worldwide, 2019-2024
billions, % change and % of total media ad spending

$526.17

$485.26
$441.12

$389.29
$332.84

$325.02

2019 2020 2021 2022 2023 2024

M Digital ad spending M % change % of total media ad spending
Source: eMarketer, June 2020



BACK TO NORMAL... MAYBE BETTER, RIGHT?

Ad Rate Index 2019 vs 2020

® 2019 @ 2020
100




adrevenueindex.ezoic.com

1. UNITED STATES 2. GERMANY

[teasmes 7] - -
v [omm )

r United States

United States
Canada

Germany

4. UNITED KINGDOM 6. INDIA France
United Kingdom Al [1ndia "] Py United Kingdom

India




DIGITAL MEDIA'S WEAK WERE POINTS EXPOSED
<.

= People
| just heard first hand that a doctor who had Coron MiEr M B e el T
virus recovered in double quick time. He inhaled €eghan "}

Fam”y Fur YOU MAY ALSO LIKE

Steam just as we normally would in a bowl with tov Rleyir Miraclg Diabetes (;uring Diet T e B
. Nets Biggest Deal in Shark [ ]
Tank HIStory! mheoll‘h Food Fitness Wellness Parenting Vital Signs

Steaming raises the temperature of lungs, throat a B
mouth so that if the virus is already there it gets —_— \ﬂ doctars S Ik C

inactivate due to high temperature. COSMOPOL Medical Breakthrough: New

Miracle Pills Discovered to Treat
Erectile Dysfunction Completely.

Dr. Oz: " This Works Better Than Viagra and
Cialis"

Please also pass this information for the benefit of Wg
others.

Q Logn LTS 9 9:27 PM | Author: Chioe Davis

[b Like 0 Share US. Word Opinion Politics Entertainment  Business —
< 0 Can This New Miracle Pills Cure E

:RECTILE
DYSFUNCTION?

O 293 Why Every Judge On Shaiz ropay
Tank Backed This Produc!

33,209 shares




GOOGLE ORGANIC SEARCH IMPRESSIONS

crazygames.com

-o- poki.com

-~ agame.com
girlsgogames.com

-o- kongregate.com

-0- gamesgames.com
bgames.com

-o- y8.com

-~ learn4good.com

-0~ kizi.com

373.9K
307.9K
241.3K
192.9K
97,087
81,071
64,779
43,107
42,021

37,762

-13.5% :

-39.8% :

'261 o/o

-5.8% :

-7.7% :

-39.9% :

-51.3% :

-13.8% :

+2.2% :

4.1% :

investopedia.com
-~ cnbc.com
-~ nerdwallet.com
-o- bankrate.com
-~ fool.com
-o~ thebalance.com
-0~ smartasset.com
creditkarma.com
-o- thesimpledollar.com

moneyunder30.com

1.22M
851.2K
595.1K
349.5K
344.6K
337.4K
157.9K
129.9K
49,209

29,589

-0.9% :

+6.9%

-7.5% :

-7.3%

-15.6%

-19.2% :

9.4% :

-32.7% :

-16.6% :

+23.4% :



BEHAVIOR AND PLATFORMS ADAPT

Rank Volatility Increases (Niche)

May 2020 Core Update

e
7% 38%
31% I
op 3 Results

Travel Retail ® Finance m Health




BEHAVIOR AND PLATFORMS ADAPT

Rank Volatility Increases

Jan. 2020 vs. May 2020 Core Update




IMPRESSIONS GONTROLLED WITH CAUTIOUS CHANGES

X Q

truth or fiction

Google TRUTH OR FICTION Google

Q Al @ News  Shopping (=) Images Videos i More Settings  Tools

Q Al & Images (@ News [ Vidg6s [ Books i More

About 3,020,000,000 results (0.84 sebnds) About 657,000,000 results (0.43 seconds)

& plato stanford.edu > entries > fiction ¥

Fiction (Stanford Encyclopedia of Philosophy)
Jump to Truth in Fiction as Truth in the Wgflds of Fiction - What makes “In the Holmes
stories, Sherlock Holmes was a brilliant ...

www.truthorfiction.com ~
Truth or Fiction - Official Site
Seeking truth, exposing fiction.
Search - Truth or Fiction? - Page 2 of ... - Fact Checks - Politics
W en.wikipedia.org > wiki > TruthOrFicton v
People also ask TruthOrFiction.com - Wikipgdia

TruthOrFiction.com (also TruthOrffiction.org) is a "mythbusting" website about urban
Is fiction real or fake? legends. Internet rumors, "erumorsy, e-mail forwards, and other questionable ...

What are the 3 theories of truth? N . .
L lithub.com » the-truth-aboutfiction-vs-nonfiction v

What are the 3 types of fiction? The Truth About Fictign vs. Nonfiction | Literary Hub
Jun 7, 2018 - Some years ago | was invited to judge a literature prize. The prize was awarded
on the basis of a writer's bgfdy of work, but the prize organizers ...

@ www.truthorfiction.com v
Truth of Fiction - Certified Fact Checker

Seeking truth, exposing fiction.
Search - About - Truth or Fiction? - Page 2 of ... - Fact Checks




S EVERGREEN CONTENT FOREVER CHANGED?

People also ask

What does evergreen content mean?

All content online is sustainable; the articles and blog posts don't ever disappear.” When
we talk about a piece of content being “evergreen,” we mean that evergreen content is

content that continues to be relevant long past its publication,|so traffic grows over

time. Oct 16,2012

www.wordstream.com » blog > 2012/10/16 » quide-to-ev...



SO..WHAT IS ORGANIC TRAFFIC NOW?

Like a Pro
I Zoom Like

5:17 e anExpert

YouTube - Wirecutter

Apr 2, 2020 GO gle

Google

. In this video A
O, using zoom
e o o o
From 00:20 From 00:42 From 01:04 From 01: Honoring Rep. John Lewis. 1940-2020
— viBEGs NS IMAGES Change Your Setting Change Your Do Not D
Microphone Attendee's Mics  Video Settingto  Mode
Settin
VideOS compare standing desk X d
How to Use Zoom - ‘r‘m Best adjustable standing desk People also ask
Conferencing & Virtual'Mee o~ w
YouTube - Howfinity I ) How do you zoom like a pro?
Mar 17, 2020 l
' ; —_— . Tips for How to do Zoom Meetings Liki
ApexDesk Adjustable Motionwise 48’ C |'f ) C . U d "
. . i i i i i alifornia Coronavirus Upaate:
How to Join a ZOOM meetmg Elite Sgrles Standing Ele.cmc Pngumauc X X
o ks i ElectricH..  Desk Height Ad..  Adjustabl... 1. Change Your Microphone Setting to Governor Gavin Newsom Says State
P 2. Setting Attendee's Mics to Mute Whg Has A New COVID Hot Spot, Deploy
YouTube - Holistic Communications > See more [00:42] '
Jan 31, 2015 ’ Gavin Newsom announced that, much as he did a

3. Change Your Video Setting to Off Wt
4. Do Not Disturb Mode. [01:45]

5. Clear Off Your Desk. [02:08]

6. Choose a Hairstyle That Won't Distra

X few weeks ago in hard-hit Imperial County, he...
Best standing desk converter

. Deadline « 6 hr. ago
How To Use Zoom Meeting ar D i r. ag

Z00M

Video Conferencing (2020 Ao b
B AT TR Vioco Conterencing (2020) R g
~rirm ‘ouTube - Ziovo ﬁ
4559 E  pREVIEW

Mar 21, 2020 More items... * Apr 2, 2020

VariDesk FlexiSpot VARIDESK Varidesk Pro

Pro Alcove Riser Laptop 30 Plus Electric
g | Standing... Sta... 3. www.youtube.com » watch

Tips for How to do Zoom Meetings Like a Pro - YouTube




Tweet

c Tyler Bishop
‘ﬂg @TylerBishop

A lot of publishers mistake thinking that having “reach” is
the same as having an audience

WWW.EZOIC.COM



o Tweet

. Tyler Bishop
4"& @TylerBishop

A lot of publishers mistake thinking that having “reach” is
the same as having an audience

“Don't mistake reach for audience”

WWW.EZOIC.COM



People that
are looking for
the content
on your site

People that
seek out your
site’s content

© ezZolIC WWW.EZOIC.COM



People that
are looking for
the content
on your site

People that
seek out your
site’s content

Build a brand... Be where they search
¢ | Wirecutter ® 4

© ezZolIC WWW.EZOIC.COM




Start by using data...

Date range

FILTER COMPARE

Compare last 7 days to previous period
Compare last 28 days to previous period
Google Search Console
Compare last 3 months to previous period
Compare last 6 months to previous period
Compare last 7 days year over year

Compare last 28 days year over year

Compare last 3 months year over year

ezoliCc WWW.EZOIC.COM




Start by using data...

QUERIES PAGES COUNTRIES DEVICES

title 1 schools

what is a title 1 school

title one school

debate topics for high school

9,766

o

Google Search Console

24,045 14,279
1,812 1,812
8,159 8,159
4,070 4,070

WWW.EZOIC.COM



Start by using data...

ADDEAD AN A

QUERIES PAGES COUNTRIES DEVICES SEARCH APPEARANCE DATES

-

1 —

1Sl T r 3 montr

Impr on npt I V¥ Difference
there are three basic types of classroom learning styles visual 2,663 0 2,663
auditory and kinesthetic
teaching and learning styles in the classroom 36 0 36
aspects of style 33 0 33
3 learning styles 2,204 2,085 119

WWW.EZOIC.COM




Start by using data... I © ezolc

Search Query ePMV ' 3+ COLUMNS Y ADD FILTERS (1)
$997 Search Query © ePMV
$9.97
1t 1Issue | )
3 $3.45

) thing style $2.90

Ua rt
{ $2.36 3 main learning styles $14.34
: $5 89 pes of learning styles $12.14
S el $1.45

[ m $9.76 ratu

L ( Isn inin $10.90 ha juthol $16.53

WWW.EZOIC.COM



Start by using data...

® travelinrv
+ Compare

United States ¥ Past 12 months v All categories ¥ Web Search v

Interest over time oL

® travel to bali
+ Compare

United States ¥ Past 12 months ¥ All categories ¥ Web Search v

Interest over time

WWW.EZOIC.COM




Adapt to audience and platform behavior

How to Use Zoom - Free Video

Conferencing & Virtual Meetings u e
YouTube - &Y

Mar 17, 2020

How to Join a ZOOM meetj
Participant
YouTube -
Jan 31, 2015

Videos

istic Communications

ZUOM - How To Use Zoom
Video Confeger€ing (2020)
S’;AHTD.' YouTube - /_A\

s
4:59 E PREVIEW Mar 21, 2020 = =

WWW.EZOIC.COM



Adapt to audience and platform behavior

Go gle Cult of Mac

beautiful iphone 12 concept

Beautiful iPhon concept

Thisis 1.

& Cult of Mac - ConceptsiPhone

Nov 24, 2019

WWW.EZOIC.COM




Intelligently approach video

ALL

€ezoic revenue

NEWS

In this video

From 00:20
Change Your
Microphone

Setting to Mut...

MAPS

Google

What Websites That
Display Ad Reyeplie Have In...

Ezoic - Ezoic

Like a Pro

Apr 2, 2020

From 00:42
Setting
Attendee's Mics
to Mute When...

IMAGES

YouTube - Wirecutter

From 01:04
Change Your
Video Setting to
Off When...

VIDEOS

Tips for How to do Zoom Meetings

From 01:
Do Not D
Mode

SH

Host the video on your site or URL
Create a video title (like a title tag)
Add meta description markup

Use available Google video schema

WWW.EZOIC.COM


https://developers.google.com/search/docs/data-types/video

Not just for those with lots of skills/resources

Playback Started

@ Playback Started (All Users)

Video Play Count

1,020,754

Page RPM v

N

19.34% +

fpapey [pepe e 15. Jul 16. Jul 17. Jul 18. Jul 19. Jul 20. Jul 21. Jul 22. Jul 23. Jul 24. Jul 25. Jul 26. Jul

g+ COLUMNS Y ADD FILTERS
Day v Playback Started ~ Video Play Count .~ Video Start °  Audio Start ~ Video Playback Error

445,130 1,020,754 97,587 445,018 20,640

CEE} ezolc WWW.EZOIC.COM



Think like a social media publisher...

7O https://chromeunboxed.com/ v

M Overview

Google

[ Total clicks otal impressior Average CTR Q, URL inspection

3.75M
Last 6 months

- erformance
1.77M Performance
Oakland, CA o - s

7;5:‘: Previous 6 months 6 months 5 months

(5 Searchresults

3 Discover

ezoilC WWW.EZOIC.COM



Optimizing for Google Discover

1. Use more unique images and video % Hiking
a. Featured images need to be at least 1200 px wide and | o
enabled with the max-image-preview:large setting
2. Use structured data (schema markup)

3. Write topical and evergreen articles on similar topics

4. Have content visited from sources besides search Ditch the Crowds at Moab's Jeep Arch
a. Send out a newsletter Everyone k(= *4=b i b et £t st
b. Share on social media whythecrol
c. Sharein forums, communities, or groups

=1 Ranknanke

See their session
later this week ;) .

ezoilC WWW.EZOIC.COM
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Test and measure

A Yosemite Hikes | Hiking Trails in Yosemite | Yosemite National ...

B Yosemite Hikes: the best places to take your feet in Yosemite ...

Variation B is the leader. S
Performed i

NN e

S ariation B 4 23.86%

) @Z0IC WWW.EZOIC.COM



Will things just go back to normal?

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 IN SELECT COUNTRIES * WHO REPORT SPENDING MORE TIME USING EACH DEVICE IN RECENT WEEKS

SMARTPHONE OR LAPTOP DESKTOP TABLET
MOBILE PHONE COMPUTER COMPUTER plYe=

45% 32%

SMART TV OR MEDIA GAMES SMART
STREAMING DEVICE CONSOLE SPEAKER

6.3%

ezoilC WWW.EZOIC.COM
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Revenue Daily Revenue Hourly Revenue Weekly Revenue Monthly Revenue By Device

Feb 10, 2020 - Feb 16, 2020 -

Revenue ~

@ Revenue (All Users)
~ ~ AVG Articles Published ~
Author C Page RPM C  Per Week S

) @20IC ! $6.19 22.56

BIG DATA ANALYTICS

. = 1 @ O Heidi $14.50 117
Making the data < [m @ rober
the drives grow | | WO Jose

== /N Conden _$25.97 110

e SEO v Search Query ¢ Revenue v
easy to get | | 51971 143
*Broken Links c V $456.76 el 110

Cows $201.22
*Categony , $12.95 2.00

® Cowboys $140.56'

*Entity D Broncos $122.59

Pigs $94.45

*Keyword :
® Chickens $43.65

) @Z0IC WWW.EZOIC.COM



e z o l c Experiment Name ° ePMV Y Average Visit Duration -

BIG DATA ANALYTICS

$8.15 02:48

- Rect-Tuve Ezoic Ad Tester $13.77 03:16

& Revenue > Ezoic Ad Tester Tablet $9.53 02:33

e z o l C Ezoic Ad Tester Mobile $6.57 02:20

BIG DATA ANALYTICS § Traffic >

Making the data
the drives grow
easy to get B

Woenee 20N

Ezoic Ad Tester Mobile AMP $4.82 10:38

Sleee SN

S mee 118N

LE TS TR AN

WWW.EZOIC.COM




>

Squeezing
every bit of
value of the
supply and
the demand

WWW.EZOIC.COM
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Ezoic Ad
Tester using

Machine
Learning to
Adapt In
Real-Time

ezoliCc WWW.EZOIC.COM




Ezoic Ad
Tester using

Machine
Learning to
Adapt In
Real-Time
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COMING
SOON...
(In Beta)
Video

VIDEO PLAYER

The Ezoic Video Player uses custom machine learning technology to improve the outcomes for streaming video on your
website. These outcomes include better search engine optimization (SEO), increased video playback numbers, optimized
video placement, and maximized ad revenue, along with custom video analytics to help monitor performance. Uploading
video to Ezoic's platform allows you to get the most out of their video content by offering more direct control and
customization than other third-party streaming platforms, while remaining easy to use.

> Restrict By Referer

What is Psychology? No

Search iptior

o Created

July 27, 2020

WWW.EZOIC.COM




You are currently viewing your site in edit mode ¢ @ View Create  CreateVideo &

By Saul McLeod, updated 2017 Activate Placeholders

240p5 v

experience, or learning
(nurture).

Learning

A relatively permanent change
S O 0 N in behavior that results from
o000 one's experiences.
(/n B e ta) Developmental psychology is a scientific approach which aims to explain Normative Development

growth, change and consistency though the lifespan. Developmental

° psychology looks at how thinking, feeling, and behavior change Developmental changes that
I e O throughout a person'’s life. characterize most people, i.e.
A significant proportion of theories within this discipline focus upon typleal jmbsersal patiemsiof
development during childhood, as this is the period during an individual's Henseloproent,

lifespan when the most change occurs.
240p6  ~ Idiographic Development
Individual differences in the

rate, extent, or direction of
development.

WWW.EZOIC.COM




Variation B is the leader. L
Performed )

N 23.86% LIS

better than original.

SOON... )

(In Beta)
SEO Title
Tag Tester

' |
\ \
)
) (
" '
[
) [
0 B \
‘ g
3 i)
Il
) u
11}
1)
1
)
)
(s
I
\
(

14 May 18 May 22 May 26 May 30 May 03 Jun 07 Jun
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TAKE AGTION!

Publishing
Partner

Q&A about Ezoic
o Customers Qietz&?'fp
o Non-customers
Communities to continue chats =2 | Pubtelligence Attendees
o Facebook (open to all attendees) f|.... Pt s vt i o i

O EZO | C U S e I’ CO m m U ﬂ |tv 1::”';2 expert subject matter.

& Websnte'intrastructure

Designed as an exclusive area for those that attended
Pubtelligence sponsored events and would like to continue

A place to discuss hosting, CDNs, leading expe

and much more z E;."l

for eXC|USIVe t ° ;,)5.3;m<anddlscussmnsfr tn“PlEx
o " the real-world ; -
opportunities and future events g ezolc

*BIKE

Tyler Bishop

Follow @tylerbishop and @ezoic on
TWitter for Chance to jOin fUtu re |ive :wzr‘;lv—i‘lr::; r;arLet;r:CMO of @Ezoic, Started Pubtelligence @Google, BJJ =

and @FloGrappling Commentator. My dad says I'm a “professional expert”. ‘I

Q&A about this presentation

9 San Diego, CA & ezoic.com [ Joined March 2009



https://www.facebook.com/contentcreatorssandbox/
https://community.ezoic.com/c/pubtelligence-attendees/17
https://share.hsforms.com/1Ihe1tSi8S_SGSMVClo1hVQ3qrmd
https://twitter.com/TylerBishop?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://twitter.com/ezoic

PUBLISHER
STIMULUS
WINNER

Winner is...




WAIT..

tylerbishop@ezoic.com

Google | Certified
Publishing
Partner




pubtelligence.ezoic.com

e Recordings and deck will be sent out soon with a link to all resources
e Don't miss our next pres. at 10am (and the rest all this week)




£Z0IC QUESTIONS

Not a current Ezoic customer? Stay on for Q&A with me & other experts

Current Ezoic customer? Join veteran, Jan Creidenberg, in new Google
Meet listed in the group chat right now

Google | C
P

352
S F2




